


A GLOBAL
SUSTAINABLE
PACKAGING LEADER
Founded  in  1983,  Sabert  has  been  at  the  forefront  of  providing  innovative  and  sustainable
food packaging solutions to our customers for over 40 years. We share the world’s passion for
food and its enduring commitment to sustainability. Rooted in innovation, we constantly push
the  boundaries  of  how  food  is  packaged,  protected,  preserved  and  served  to  help  millions
enjoy the food they love.

From  a  broad  range  of  recyclable  and  compostable  materials  to  solar  and  geothermal
facilities,  our  sustainable practices and products  drive value by finding better  ways to work
with  minimal  environmental  impact.  As  our  customers  navigate  their  pathways  to  address
climate,  food  and  waste,  Sabert  is  positioned  to  help  them  meet  their  sustainability  goals
because  we  have  invested  in  research,  innovation  and  development  to  bring  new,  more
environmentally conscious products to the market across all of our product lines.

Sabert  continues  to  meet  the  growing  demand  for  sustainability  by  building  on  our  strong
foundation to meet today’s and tomorrow’s challenges. Together, we are helping to reimagine
the future of sustainable food packaging for a healthier world.

Headquartered  in  Sayreville,  New  Jersey,  Sabert  operates  North  American  facilities  in
California, Illinois, Indiana, Kentucky, New Jersey, Texas, and Virginia as well as manufacturing
facilities in Nivelles, Belgium; Kimbolton, England; Lodz, Poland; and Zhongshan, China.

OUR PURPOSE

Reinventing food packaging
to nourish & protect our world.



What Is The Cost Of A Prototype?

Prototype development is a stage in the new product development process. A new product originates as an idea. The
idea is a descriptive statement that can be written or only verbalized. The idea is refined into a product concept that
includes consumer benefits and features of the product. The concept is developed into a prototype, i.e. a working model
or preliminary version of the product for size, fit, and potential merchandising. After several iterations, the prototype is
perfected into the final product.

There are different types of prototypes. The first stage prototype is often used to validate the form and fit of contents
and also to develop the manufacturing processes and techniques required to produce the product. This can cost
anywhere from $500-$1500.

Next is the preproduction prototype, which is, for all practical purposes, the final version of the product. It should be just
like the finished product in every way, from how it is manufactured to its appearance, packaging, and instructions. This
final-stage prototype is typically expensive to produce—and far more expensive to make than the actual unit cost once
the product is in full production—but the added cost is often well worth it. It is most valuable because it enables
marketers and manufacturers to go over every aspect of the product in fine detail, which can head off potential trouble
spots prior to product launch. Preproduction prototypes can cost $3,000-$10,000, depending upon iterations and
intricacies of design of the part.




